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33% of clients have switched providers in the 
past three years, and another third plan to do 
so in the next three years

Ernst & Young 

Advisor Tech Stack - Digital Marketing Growth

While less than a third (29%) of firms currently use stand-alone digital marketing technology, a 
quarter (25%) plan to add a solution soon. In fact, digital marketing is the top new solution that 
firms plan to add in 2019.
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Engaged clients refer 5x more than disengaged clients

Vanguard: Driving Growth Through Client Referrals, 2019 
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How Often 
Advisers Meet with 
Clients’ Children?



The Great
Wealth Transfer

● Over the next 25 years, $65 
trillion will pass to the next 
generation

● Only 19% of clients have 
introduced their children to 
their advisor

● Only 2% of children stay with 
their parents’ advisors

● Only 20% of advisors are 
targeting their clients’ children

* Sources: Cerulli and Associates,Wealth Professional Magazine, PriceWaterhouseCoopers 

Global Private Banking/Wealth Management Survey, Investment News
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22% of people have ended a professional 
relationship due to irrelevant content 

-Salesforce 



-LinkedIn
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Omni-Channel Strategy 
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You need to use credible sources like The New York Times, 

Washington Post, Wall Street Journal when building high 

networth relationships

- Hubspot



What is Fair Use?



33% of clients have switched providers in the 
past three years, and another third plan to do 
so in the next three years
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Why Use Licensed Content?
Why Use Licensed Content?



The Perils of Copyright Infringement

Definition of copyright infringement

"As a general matter, copyright infringement occurs when a 
copyrighted work is reproduced, distributed, performed, publicly 
displayed, or made into a derivative work without the permission of the 
copyright owner."

● Civil penalties of up to $20,000 per infringement

● Criminal penalties of up to $1,000,000

*Source: Canadian Copyright Act



Look to Europe

● Directive on Copyright in the 
Digital Single Market 

● OATS (Online Article
Tracking System)

● The Publishers Association

Image Source: Petr Kratovich



Directive on Copyright in the Digital Single Market

● Protects press publications

● reduces the "value gap" between the profits made by Internet 
platforms and by content creators

*Source: European Union Copyright Directive



What is OATS? 

● Online Article Tracking 
System

● 400,000 offenses - 3,400 
domains taken down since 
2014

● 90,000 offenses - 802 
domains taken down in 
2018 alone

Source: NLA Media Access



The Publisher’s Association 

● Copyright Infringement Portal

● An online system to enable publishers to easily identify online 
infringements, quickly send dmca (Digital Millennium
Copyright Act) compliant takedown notices to infringing sites and 
to reliably collate takedown data

● Since 2009 - 4 million infringing links reported, 1.5 million Google 
search links removed

*Source: The Publisher’s Association



Lead Generation

● Content is more likely to be shared 
when there is no risk of hitting a 
paywall

● Opt-ins can be controlled

● Thought leadership is promoted 

● Competing calls to action are 
removed



Weekly E-newsletter 


